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Chiski Tskumo § &ssocisted Press Loic Bizel, & 32-year-old Frenchman, walks an alley
packed with youngsters in Tokyo's Harajuku shopping district. Bizel is what's knowwn in the
trend-watching industry as a "cool hunter " & person whose mission is to keep abreast of the
pulzating ever-changing street fads of Japan translate them into a language the rest of the
world can understand.

'Cool hunter' hits Japan

Market consultants find plenty in Japan to inspire businesses around the world.

BY YURI KAGEYAMA
AP Business Writer

TOKYO -- Loic Bizel leads visitors

through alleys packed with wild-haired ADVERTISEMENT
yaungsters, makes his way inta tiny SPECIAL ONLINE OEEFER!
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miniskirts.

Part tour guide and part business
consultant, the 32-year-old
Frenchman is a "coal" hunter, with a
mission to uncover the ever-changing
street fads of Japan and translate
thern into a language the rest of the
world can understand.
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"The people in the streets are very
creative," Bizel said, pointing to a
young man wearing baggy shorts on
top of long pants, a look that's all the
rage in Tokyo. "The search to be
unigue, to be different, creates style."

Bizel's expertise is in demand because Japan has shifted from being a powerhouse of
rmanufacturing to an exporter of culture, including "manga” animation, gourmet sushi and now
fashion tastes. Global businesses eager to get a glimpse of what's in store for the future are
sending their executives here just to hang out with the cool hunter and absorb what's hip.

In Bizel's warld, parodies of hip-hop clothes are mixed with school uniform slacks altered to
sag. The stereotypical Japanese "salarymen," with their look-alike drab suits, are nowhere to
be seen. And hair is dyed in 50 many shades you almost forget Japanese hawve black hair.

"Japan is advanced. What will happen 10 years fram now is already in Japan " Bizel said.

Fake-fur trims, oversized sunglasses, dogs dressed to the T, chains and gemstones
embedded in shirts and hats of all shapes are "in," according to Bizel, a slight man who
dresses sedately compared to the people he studies.

Bizel, who began his cool-hunting business three years ago after initially working as a
manager for a French company, made $95,000 last year, showing executives and other
visitars the ways of the streets.

Besides his fashion tours, which cost about $600 a day, Bizel also does consulting for fashion
houses trying to expand sales in Japan, buys clathing samples for designers searching for
cool ideas and takes snapshots of glamorous pedestrians to post on his Web site,

i fashioninjapan.com.

"It's important for French brands to understand the Japanese market," said David Jeanneraot,
of Palladium, a French shoemaker, who has gone on Bizel's tours. "And the Japanese people
can love a brand like a rock star "

The shopping scene here is so intense that people line up before stores open to buy limited
edition merchandise. Demand is artificially increased by selling goods only at select shops that
vanish after a few manths.

The latest trend is what matters.



